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Win with
your sales
feam

Apollo’s end-to-end sales engine enables your

revenue teams to close more deals. Access
every lead on Earth, engage with contacts,
and uncover insights. Build a winning go-to-

market strategy and maximize your revenue.

10X your sales team’s revenue

Q
Close more deals End time-consuming tasks Build a winning strategy
Build a full and quick-converting deal pipeline Work less and sell more. Powerful automations let Uncover actionable insights for your team and roll
with access to more qualified leads. your reps scale activity without wasting fime. out an ideal go-to-market process to everyone.
R5% revenue increase at Ape{ (- lOX rep productivity at Kickfurthel (- 188% meetings increase at Victorioug (>



https://www.apollo.io/customer-stories-overview/apex-staffing/
https://www.apollo.io/customer-stories-overview/kickfurther/
https://www.apollo.io/customer-stories-overview/victorious/

How it works

The End-to-End Sales Engine
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"1 Prospect = Engage = Win Deals
Find buyers & filter with Connect with contacts using Unlock recommendations & pipeline
laser precision sequences, calls or more automations across your deals
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We considered Zoominfo, but Apollo
was just so much better. The ability
to fit Apollo into our existing budget
and stack while yielding clear results

Increase in
call-to-
mee’ring most sense.

conversion

for our BDR team clearly made the

Tyler Gruca

Director of Business Development at Maxio
Mid-Market (51-1,000 employees)



@ Complete & Accurate B2B Database

Find every ideal
buyer on the planet

Key Benefits

v Access every possible opportunity
v Pinpoint exact targets

v No waste when prospecting

With the largest and most accurate B2B Database of
250M buyers, Apollo helps you build lists, fill your pipeline,
and unlock more opportunities that quickly close.
Prospect with speed, target with precision, and hit your
entire market with complete and up-to-date data on
every decision maker on the planet.

o Get new leads with access to 250M buyers at
60M companies

» Use Buying Intent Data with 98% accuracy on
buying signals

» Prospect efficiently with Apollo’s Linkedin
Extension & integrations

Activity
) Tim Zheng & tim.zheng@apollo.io Verified
£/ Founder and CEO at Apollo € (212) 555-1212 HQ Log Note -
g
© san Francisco, CA i
QG (212)123-4548 Mobile Add Note
5 Contact Stage (JREPLIED
Allactivity v | | Alltime ~
Funding Signals Departments
10 min ago
$110M Series C « Feb 2022 * sl Tim Zheng left Braingenie and started a
e job at Apollo.io
$30M  Series B « Nov 2021 ® Marketing
$9.3M Series A« Sep 2017 8y Finance Yesterday
® Sales An Email sent to Tim Zheng has been
opened.

Employees

@

Mark Tompson
VP Operations at Apollo.io

Aria Burton
cMo

Job Posting
Senior Product Marketing Manager
1hour ago

Head of Data and Business Intelligence

Yesterday

3 days ago
Your phone call transcription for Tim
Zheng is ready.
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than other vendors.
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Refreshed more frequently

Job Postings

Founded Year

SDR Leads

- Drew Shore
Google

Michael James

Peloton

Customer

Gunther Ackner
Slack

Customer

Jeronimo Uribe

Santiago Garci

Adrian Lugo

Letzy Alvarez

Daniel Padilla

AE Leads

“D Q @

Amazon

Laura Vega

Ryan Hilton

Enriched Inbound

Gerard Kohn

Slack Atlassian

Customer Customer
Doris Knight ; ) Sylvia Fox
Amazon { Google

New Lead

Thomas Barker

Stripe

New Lead New Lead

Ariel Hayward

" Amplitude

Customer

¢

Largest Accurate Lead

Co-founder & CTA

Market Launcher

Sales Manager

Database

[

Data Enrichment
(via CSV, CRM, & API)

Saved Searches

Company

Risen Inc.

: : Tim O’Brian £ Erin Green
"."_.: p Alassian s ) Google
. -. . . '.
B2B Database Features
Extension
(Including on LinkedIn)
®
\ g
Signal Cards & Job
Change Alerts
Signal Cards with Intefligence
Filters People Companies Lists
Company + -
Location + Total (433)
Number of Employees +
Industry + Name Job Title
Technologies 2x - Leslie Zaragoza Talent Acquisition Lead
Use at least one of:
Foundr

Talent Partners

Systernatics

Amazon

Whole Foods

Salesforce



‘ Powerful & Scaled Engagement Suite

Connect with every

f N
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contact at scale o | AN il HEN

Automatic email sent

Key Benefits

Email sent at 2:00pm

-0-®-5>

v Eliminate manual work

Meeting recording saved

v Scale your activity with automation Lsten torecoring
I -4
v No waste when prospecting

o

Deal closed!

End time-consuming mc:,muql work for.reps with tools Engagement Suite Features
that automate personalized outreach in an easy-to-use
workspace. Help your team scale their activity, easily,
every day.

% H 3
» Connect with leads using email sequences & an Email Personalization Sequences A/B Testing
integrated dialer

e Build custom routing, messaging, & tagging with Rules a a D
Engine for programmed funnel management \g

» Leverage prebuilt templates, A/B Testing, & analytics gilioi| Tracking Bicley Templages
to hit the ground running
o
oo
Multi-Channel Tasks

(including LinkedIn)

/‘ Dialer Recording & Transcript

Sequences
\ N P =]

— .
Sequences S You (O A 11 AN
46% Philip s. (I I 11111111111 1
STATISTICS
Search call transcript
A/g Tégt ‘h Active Paused Bounced Finished 03:25 | Perfect, uh, so what | want to do is take this opportunity to, uh, get you guys into the system, get your
! 9 feet wet a little bit, uh, show you a couple of tricks and then from there, uh, you guys could use the

next couple of days to work within it.
1 % Manual Email — Day1

I want to make sure that it meets everything that you guys are looking for it to accomplish. Now
that we can kind of discuss next steps from there. One thing that I'm thinking is | definitely want
concern again up to our production or when we have

+Add A/B Test 1 8 Automatic Email - qu.l 45 Active 250 Finished ypically handle that opportunity?

@ A NewThread {{company}} <> Apollo 60.1% 15.4% 3.6% 03:54
Hi ((first_name}), | was wondering — would it be of any value if... Open Reply Meeting

2 % Automatic Email — Day 3

@ A reply Hi ((first_name}), Wanted fo touch base and follow up on my.. 5 () 2 8 Automatic Email - Day 3 200 Active 50 Finished

C

B. Reply

Quick follow-up.

{{vertical}}

A Email Perconalization \j




@ Automated & Intelligent Workflow Engine

Move every deal
forward intelligently +-- "

TEAM ACTIVITY REPORT TEAM ACTIVITY REPORT - CHART rosy anies.

User # Emails Sont # Emails Opened

Key Benefits

v Work from a single integrated platform

INTERESTED EMAILS BY REP INTERESTED EMAILS BY REP - 4

v Uncover actionable insights and manage your workstreams

T
B

v Know that standards and safety measures are upheld 1

Build C.I cle.c:r process and uncover winning |nS|ghfs across Workflow Engine Features
your pipeline based on what actually works. Easily roll out

the best processes for your entire sales team for better

targeting, messaging, and converting deals.

< 9 al

e Replace expensive inaccurate data providers, L’
disparate sales processes, and neatly integrate your Call Studio Integrations Analytics
sales tech stack

e Gain a complete view from prospecting to close,
on every rep, from one place Q G

e Quick to implement, easy to use, with no Rules Engine Google Calendar

commitment needed Triggered Automation Integration

Analytics /\

A Last Week’s Email Stats Emails  Calls My Daily Tasks

/— Automations
Send Email a Laban Gabbkiden Due Today a 2

. 1. Rule Detadil

Sequence ‘Q Kristin Watsan

i £ Include Rule Type

. @ oo Autopilot Generate Feed Card
Call rinity Dorn Softwar

2 Filters

Call 9 Jasen Yossin
Team Activity Report Roung Rule For
Softwar
My Scheduled Emails P I C .
eople ompanies
Rounc P P
Mon I
Tue [0 Softwar
wed I
Th 0 4. Schedule
Fri I
sat 3. Actions
. . sun Add Contact to Sequetr 1+ week »
15 50 100 |

Set Account F SUN @ TUE @ THY




¥ Apollo vs. Competitors better data &

lower cost
Apollo beats ®A l -
po O. |O Competitor
°
every competitor _— .
Jatabase %
Drive results and hit your numbers faster with Apollo. End-to-end

Compared to every other competitor, Apollo has better sales engine v X
data and more tools, all at an affordable price.

Affordable and

flexible pricing v %
> ' —
G2 Leader Across Categories
G2 Crowd Leader in Sales Intelligence, Lead Intelligence, Marketing Account Intelligence, Sales Engagement
G G ® C @ G S
Top 100 Top 100 Top 100 Leader M eader” Performer
Fastest Growing Products i * * * * * 4.7 /5 m
BEST Sl);;lzﬂ;AWARDS BEST SO;;AZR;AWARDS BEST zozz \WARDS 2 0 22 20 22 SUMM ER

2022

Over 1M users across 17,000 companies

Aatiassian  (P)Drift Y/ P, Preoton  eventbrite

Apollo.io provides an extensive database of over 250 million contacts

across 60 million companies to find your buyers with a few clicks.

Sign up for a free account today at apollo.io
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https://www.apollo.io/demo-request/
https://www.apollo.io/

